Jim Papoulis .
Music Director | ®s:1

(6406) 483-7920
limpapoulis@gmail.com
WWW.|[IMpapoulis.com

»
5
|




STYLES OF MUSIC

Fluent in all styles of music, including Classical, Pop

R&B, Rock, World, Hip hop,Techno

Jazz, Gospel, Choral music.

With a state-of-the-art studio, Vital Records creates music for
Corporate Shows, Films, Commercials, Orchestras

Chairs, Pop artists, Dance, and Special Events

Sound design

Artists Jim has worked with: Snoop Dogg, Beyonce, Faith Hill, Aretha Franklin, Imagine
Dragons, Natalie Cole, Maroon 'V, London Boys Choir, Boys Choir of Harlem, Young People’s
Chorus of New York, Chicago Children’s Choir, Beijing Children’s Choir, Africa Children’s Choir,
Norwegian Children’s Choir, National Choir of Ireland



Clients Include:

x HP, SAP, NBC, TORO, CBS, JOHNSON&JOHNSON

x COCA COLA, HEINEKEN, GENERAL MOTORS, WALMART

x ROCHE, PFIZER, SANOEFI, TORO, DUN & BRADSTREET, IBM,

x NOVARTIS, AT&T, VERIZON, AMERICAN GENERAL, WORLD CUF,

x DANCE THEATRE OF HARLEM, ALVIN AILEY, BROOKLYN BALLET

x PARIS BALLET, BOSTON SYMPHONY ORCHESTRA

= TIME WARNER, ABC, CBS, BRISTOL MEYERS-SQUIBB, NBA

x PBS,FARMERS INSURANCE, COUNTRY FINANCIAL, J.C.PENNY

x OLYMPICS, STARWOOD HOTELS, UPS, HONDA, IBM, JETBLUE, NOVARTIS
x HONDA, EPCOT CENTER, UNITED NATIONS

x ROYAL CARIBBEAN, CELEBRITY CRUISE, ASTELLAS



HP

= For the last 3 years, Musical Director for HP shows in London and Las Vegas.
All original music, conducting on site, contracting all musicians, sound design
for all modules and videos.

= HP London 2017 featured LONDON PHILHABMONIC, 4 world percussionists,
2 sopranos from the London Opera, a Hip-hop beat poet, 2 electric guitars,
performed at the open for 12,500 attendees at the L.ondon EXCEL center.
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Heineken Show at the Rose Theatre In Atlanta,
Georgia.  Composer, music director, original
music for the choir and all videos.




ALVIN AILEY 30th
Anniversary

x Composed a 45 minute original suite with Geoffery
Holder. Performed at City Center with strings, world
drums, rapper, poets, and opera singers. Included

Haitian Voodoo calls fused with world drums, chants,
and spoken word.
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TORO 100 YEAR ANNIVERSARY

= At the 100 year anniversary, Music Director for their event at the XCEL Energy
center. Composed and arranged a retrospective from the last 100 years of music,
featuring songs from each decade. Composed and arranged all the music,
contracted musicians, scored all videos. The band featured rhythm section, 5 horns,
100 member children’s choir, and & lead singers. Performed for 15,000 attendees.
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Annual Songwriting workshop with inner city
youth in Minneapolis, sponsored by General Mills




Johnson and Johnson

iving Module with

Children’s choir and chamber ensemble
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and the Dublin Sympho
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National Children’s Choi
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Composed GIVE US HOPE

x Performed at the 2008 Presidential Inauguration with
the San Francisco Girls choir and Aretha Franklin.

= On permanent exhibit at the 911 Memorial Museum
sung by the Young People’s Chorus of New York.

= Performed for the Pope at Yankee Stadium with 400
children, televised in 90 countries.




DOTA 2 | World Championship
Key Arena, Seattle, WA

x - Seattle Symphony, 16 Taiko Drummers, and 120 member Symphonic Choir -
audience of 22,000,

= TAIKO DRUM Music Director fusing Taiko rhythms with orchestra




OMNICOM MEDIA GROUP
BEETHOVEN'S 9th

x Conducted and arranged a 4 minute version of
Beethoven’s 9th symphony with a 72 piece orchestra
and 120 member Choir for the close of their event In
2015 in Naples, Florida.

x Contracted and rehearsed all musicians and chaoir,
conducted show, with 11 days of lead time.
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BEST BUY

= Corporate show with Best Buy employees, arranged all
music, wrote theme song, on side MD, with Snoop
Dogg and Slash.

. Performed at the LA Coliseum with 15,000 attendance




MARY KAY VIRTUAL CHOIR

x Composed their theme song and created a virtual choir
with 3,000employees. All audio was compiled via the
internet to create a global Mary Kay Virtual Choir,
performed live with 250 singers and the virtual cholr.
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MUSIC CHANGES THE WORLD

= A global music fund raising initiative through the
Foundation for Small Voices. Jim is in contact with over
300,000 choirs worldwide, and has invited choirs to
pledge just $100 towards MCTW.

= [Everywhere he has been for the past year he has
recorded audio and video of over 12,000 voices. 100%
of proceeds benefit music programs.



















“The test of progress is not whether we add more to
those who have much-it is whether we provide
enough for those who have little.”

—FDR




